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Bachelor  level BUSINESS courses  for  Incomings  
 
Main  Course  Offer 

Course 
ID 

Course  Title ECTS 
credits 

Contact  



929504 Tech Talk: Technical English 1,5 1,5 All seminar winter / 
summer 

929505 TOEFL Precourse 1 1 All seminar winter / 
summer 

*extra-curricular course schedule might interfere with schedule of main course offer. Confirmation can be given 
around 1 month before start of the semester. 

 
** this seminar is taught in German, but incoming students get the option to get separate teachings parallel in English, so 
that they can do the coursework and presentation in English language. 

 
 

Academic Year at  Heilbronn  University of Applied Sciences 
Summer  semester: Mid-March until Mid-July Winter  semester: End of September until Mid-February 
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COURSE DESCRIPTIONS Winter Semester 2022 

 
 
 

Campus  Schw äbisch  Hall  
 

Bachelor level BUSINESS courses for Incomings 
Extra-curricular Course Offer for Incomings 

 

 
How  to  sign up for  courses 

 
In our university, it is not necessary 
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Class types  
 

�x Seminars:  
In seminars you usually work on a specific topic that you choose at the beginning of the course 
– either alone or in groups with fellow students. The course typically start with a kick-off 
meeting and the distribution of topics. Once you decided on a topic you start working on it 
independently. During that time you can consult with the professor if you need support or have 
questions. Towards the end of the lecture period you present the topic you worked on in an oral 
presentation and hand in a written seminar paper. 
Your final grade will be based on your presentation and the seminar paper. There is no exam at 
the end. 

 
�x Lectures:  

In lectures you meet regularly usually weekly or bi-weekly and the professor will teach on a 
certain subject. The lectures usually also contain practical exercise session or similar. At the end 
of the lecture period you will write a written exam during exam period. Your final grade will be 
solely based on the exam. 

 
 
 
 
 

Bachelor level BUSINESS courses for Incomings  
 

920774 Sales Management in Industrial Practice  
Semester: 7 
Term: winter 
Hrs/week: 4 
ECTS: 5 
Type: seminar with exercises 
Lecturer: Prof. Dr. Christian Buske 

 
Course  Content:  

The concrete contents of the seminar paper depend on the respective task, which is to be worked out 
individually by the lecturers and the students. 
The topics should be selected from the fields of sales management, marketing and market research 
as well as related fields and must have a close factual connection to the to the specialization area 
"Industry" of the study program Management and Sales 

 
Acquired Competencies: 
Students are enabled to deal with concrete work situations in sales management, marketing and 
marketing and market research or similar areas of industrial operations in a professional manner. 
They can also work responsibly in work responsibly 
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The business model of o nline retailing  
- Basics of online retailing  
- Customer interaction in online retailing  
- Marketing policy and CRM in online retailing  
- Sales policy in online retailing  
- Customer centricity as a basic requirement for online retailing  
 
3 forms of the online trade  
- 
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- Sole proprietorships 
- Joint ventures 
International buyer behavior  
Peculiarities of international market research 
Contents and characteristics of the international marketing mix 
- cpntracting and pricing policy 
- product policy 
- communication policy 
- distribution policy 
 

Literature: 
Baack, D. W. (2018). International marketing (2nd ed.). Thousand Oaks CA: SAGE Pub. 

Brennan, D. R., Canning, L., & McDowell, R. (2020). Business-to-business marketing (5th ed., Core 
textbook). Thousand Oaks: SAGE Publications. 

Cateora, P. R., Money, R. B., Gilly, M. C., & Graham, J. L. (2020). International marketing (18th ed.). 
Dubuque: McGraw-Hill Education. 

Doole, I., Lowe, R., & Kenyon, A. J. (2019). International marketing strategy: Analysis, development 
and implementation / Isobel Doole, Robin Lowe and Alexandra Kenyon. Australia: Cengage. 

Edvardsson, B., & Tronvoll, B. (2022). The Palgrave handbook of service management. Basingstoke: 
Palgrave Macmillan. 

Kotler, P., Keller, K., & Chernev, A. (2022).  
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922655 Performance Measures for Corporate Control  
Semester: 4 
Term: summer 
Hrs/week: 2 
ECTS: 3 
Lecturer: Dr. Elzbieta Pohulak-Zoledowska 

 
Course Content:  
 This is a lecture with integrated practical exercises.  

�x Multi dimensional break-even analysis 
�x Significant individual key figures: key figures relating to the company as a whole; key figures for 
 selected divisions (Marketing / Sales, production, human resources, purchasing Research & 
 Development) 
�x Key figure systems: The RL key figure system, the DuPont numbering system; The ZVEI key 

 figure system, the Balanced Scorecard 
�x Performance measures for value-oriented corporate management 

1. Shareholder value as a target figure for value-oriented corporate governance 
2. Discounted cash flow approach (DCF) 
3. Economic Value Added Instrument (EVA) 
4. Cash flow return on investment (CFROI) approach 

  
 

Assessment:  
Written Examination 
 
 

923666 Project Management  
Semester: 4 
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921670 Personnel Marketing  
Semester:4 
Term: winter 
Hrs / week: 2 ECTS: 3 
Lecturer: Florian Chitic 
 

 
Course Content:  

This is a lecture with integrated practical exercises.  
�x Employer Branding as strategic concept / Brand Management  
�x Target group-
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921710 HR Research 
Semester: 7 
Term: winter 
Hrs / week: 2 ECTS: 3 
Lecturer: Prof. Dr. Heiko Hansjosten 

 
 

Course  Content:  
Profile analysis in Talent Management 

 
Personality-based tests are a common instrument to assess the management skills and the management 
style of young and experienced professionals. Especially international companies use these methods to 
identify and to develop talents. 
The main goal of this course is to understand the function of such a method and to get practical experience 
by working with a real instrument. As an additional result, students get their own profile and learn to 
interpret them correctly. 

�x A theoretical approach to Personality-based Tests 
�x Practical Seminary – your Personal Profile 
�x Fields of Work with Profiles: Personal Development, Team Building, Organizational Analysis 
�x Debriefing 

 
Assessment:   
Oral Presentation & Seminar Paper 

 
 
 
 

923727 Business Simulation  
Semester: 7 
Term: winter 
Hrs/week: 4 
ECTS: 6 
Type: seminar and exercises 
Lecturer: Prof. Dr.Wanja Wellbrock 

 
Course  Content:  

A business simulation is an experiential learning tool where participants learn by running a virtual 
business in an interactive, risk-free, and realistic environment. Business simulations games help practice 
and improve business skills, such as business acumen, financial and market analysis, operations, 
decision making, problem solving, teamwork, communication, and leadership. 
On the basis of an IT-supported enterprise simulation students take over the management of a company 
in teams. The teams are assigned the following tasks in particular: 

 
�x Application of value-based management 
�x Development, implementation and review of corporate strategies 
�x Analysis of market conditions 
�x Development and implementation of planning tools 
�x Review of forecasting and planning quality 
�x Making decisions in all areas of the company 

 

The business game is supplemented by learning units in which particularly relevant business contexts, 
instruments, methods, etc. are addressed and intensively discussed. In addition, the teams have the task 
of evaluating the decisions they made, the company situation, etc. in the form of presentations, texts, etc. 

 
Assessment:   
The final grade of the course is based on five different group presentations as well as the final results of the 
Business simulation game. The students have to proof that they can present professionally in business cases 
on management level. 



English Course Offer - Heilbronn University of Applied Sciences –Campus Schwäbisch Hall - Faculty 
Management and Sales – Summer Semester 2023  

 
Additional Literature: 
Kreitenweis, T. (2021): Non-Cognitive Factors and Learning with a Business Simulation, Wiesbaden. 
Roubtsova, E. (2016): Interactive Modeling and Simulation in Business System Design, Berlin. 
Song, H. und Jiang, D. (2020): Simulation Tools and Techniques, Guiyang. 
 
 
 
921627 Business English I  
Semester: 1 
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923694 / 922714 / 920677 Applied Business English  
Semester: 4 
Term: summer 
Hrs/week: 4 
ECTS: 5 
Lecturer: Jason Humphreys 
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929505 TOEFL Precourse  
Semester: all 
Term: winter and summer 
Hrs/week: 1 
ECTS: 1 
Lecturer: Madita Piontek 
 
Course  Content of this  Seminar:  
The TOEFL test consists of reading, writing, speaking and listening elements and can only be taken at a 

registered test center, and at a cost. This course will familiarize you with the structure of the test and work 
mainly with sample exercises from previous tests. 

 
It is important to point out that passing this course is not equivalent to an official TOEFL qualification , 
and the course should be seen as a part of the preparation for those who intend to register for the test 
independently. 
 
Assessment:   
Sample TOEFL exercises & exam
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